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Copyright © All rights reserved worldwide.
YOUR RIGHTS: This book is restricted to your personal use only. It does not come with
any other rights.
LEGAL DISCLAIMER: This book is protected by international copyright law and may
not be copied, reproduced, given away, or used to create derivative works without the
publisher’s expressed permission. The publisher retains full copyrights to this book.
The author has made every reasonable effort to be as accurate and complete as
possible in the creation of this book and to ensure that the information provided is
free from errors; however, the author/publisher/ reseller assumes no responsibility for
errors, omissions, or contrary interpretation of the subject matter herein and does not
warrant or represent at any time that the contents within are accurate due to the rapidly
changing nature of the Internet.
Any perceived slights of specific persons, peoples, or organizations are unintentional.
The purpose of this book is to educate and there are no guarantees of income, sales or
results implied. The publisher/author/reseller can therefore not be held accountable for
any poor results you may attain when implementing the techniques or when following
any guidelines set out for you in this book.
Any product, website, and company names mentioned in this report are the trademarks
or copyright properties of their respective owners. The author/publisher/reseller are not
associated or affiliated with them in any way. Nor does the referred product, website,
and company names sponsor, endorse, or approve this product.
COMPENSATION DISCLOSURE: Unless otherwise expressly stated, you should assume
that the links contained in this book may be affiliate links and either the author/
publisher/reseller will earn commission if you click on them and buy the product/service
mentioned in this book. However, the author/publisher/reseller disclaim any liability
that may result from your involvement with any such websites/products. You should
perform due diligence before buying mentioned products or services.
This constitutes the entire license agreement. Any disputes or terms not discussed in
this agreement are at the sole discretion of the publisher.
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INTRODUCTION
“Content is king.” You’ve probably heard that many times, and there’s a reason for it. Without
great content, your website will be boring & you won’t get any google love.
Think of content like a magnet. Every piece of content you create is going to attract search
engine spiders and, ultimately, visitors. Without that content, you’re not going to attract a thing.
Of course, content is expensive and time consuming to make. It takes time to think of topics,
research them, and write long, quality articles complete with other forms of media like videos
and pictures.
In this guide, we’re going to focus on content marketing as far as blogging and other similar
content sites go. We will specifically focus on content marketing as far as SEO, social, and viral
marketing, and using that content to drive traffic and sales.
You’ll learn the easiest ways to create content without wanting to pull your hair out over the
obscene amounts of time and money it usually takes to create great content!
So let’s get started.

page 5

D E F I N I N G YO U R
PURPOSE
The most important thing you can do – the one thing you really MUST do before you develop another
piece of content – is to define the one main purpose you have for creating content.
This could be to:
• Drive sales to affiliate products
• Drive sales to your own products
• Get clients for your services
• Increase your blog subscriber base
• Increase your email subscriber list
You may want to do several, or even ALL of these things at some point, but for now you need to figure
out what your main purpose is for creating the content you’re working on.
Why is this such a critical step?
Because you need to figure out exactly what to promote within each article, you can’t have a dozen
calls-to-action in each post you make on your blog or website, it will just confuse your audience and
that’s the last thing you want to do!
You will want to include one main call-to-action in every post you make. Whether this is asking people
to join your email list or buy a product or whatever else, you need to include this in every article.
Does it have to be the same one in every article?
Absolutely not!
Let’s say you make a post on container gardening. You could definitely link to a squeeze page that
offers a beginner’s guide to container gardening as your lead magnet.
Then you make a post on urban gardening. You could create a different lead magnet specifically on the
topic of urban gardening.
You obviously won’t want to have a different lead magnet for every single article you write. That would
get ridiculous pretty quickly. But the closer your lead magnet is to the exact topic of your article, the
more effective it will be.
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Here’s another example:
Let’s say the product you have to promote is a build-your-own greenhouse kit. That may be the ultimate
product you’d like to promote, but is it the best thing to promote on every single article you create?
Probably not.
What if you write an article on how to grow a garden on an apartment balcony?
If you were to promote a build-your-own greenhouse kit in an article on apartment balcony gardening,
the odds of making a sale would probably be pretty bad.
The average apartment dweller simply doesn’t have anywhere to put a greenhouse, even if they’d very
much like to have one.
As you can see, it’s important to think about the purpose of your content before you create it. If that
build-your-own greenhouse kit is your product, and the absolute main purpose of your website, you
probably wouldn’t even want to write that article on balcony gardening at all, because this market is
NOT your target market.
Once you’ve figure out your main purpose for all the content you create, it’s time to start planning your
content. (And planning is an important step!)

P L A N N I N G YO U R
CONTENT
Planning is a step that a lot of people simply skip, and that’s a mistake. There’s a lot of reasons you want
to plan your content in advance instead of just creating content on the fly.
Will you always go 100% by this plan?
Of course not.
If there’s breaking news or some kind of time-sensitive content you need to create, obviously
you can break your plan and add that content.
However, planning your content is important for such reasons as:
• So you don’t forget to create event or holiday-centric content
• So you don’t suffer from analysis paralysis deciding what to do
• To make it easier to see what you’ve already done
• To be sure you’re covering all the important topics in your niche
• To make it easier to create content when you’re not 100% into it
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There are actually WordPress plugins you can use to make the process easier. Have a read of the article
at https://www.wpexplorer.com/wordpress-editorial-workflow/ if you want to know more.
You’ll probably want to schedule at least a month in advance, in fact some bloggers plan a year or
more in advance. You can still add in content that is relevant to breaking news and industry trends, but
it helps to know what you’ll be doing in the future so you don’t accidentally repeat topics or forget to
make a time-sensitive post.
Plus, having an editorial calendar helps when you think of an article topic but you’re not ready to write
about it. Just add a note to your editorial calendar, and you can come back to the topic when you’re
ready.
This is also especially helpful if you have a multi-author blog, because you can schedule content for
each writer without topic overlaps. You definitely wouldn’t want to have three different writers all doing
articles on the same topic the same week, unless, of course, they had wildly different angles.
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C R E AT I N G K I L L E R C O N T E N T
Once you’ve created your content plan, it’s time
to start creating the content itself. Remember that
you must keep your main goal in mind at all times
so that you remember to place those calls-toaction in every single article.
What calls-to-action might you have?
• A lead magnet to get an opt-in subscriber
• A link to purchase a product
• A request to follow you on a particular social
media property
• A request to leave a comment on the article
• It could even be a link to another related piece
of content on your site or someone else’s
These calls to action should all support the
purpose you defined earlier. Whether it’s to grow
your traffic, sell a product, get more opt-ins, or
whatever else you’ve decided your primary goal
happens to be.

All content should directly support your main
goal, so keep that in mind.
If you’re struggling to think of topics, you can
browse other similar sites in your niche, as well
as social media websites, to see what is currently
popular.
Pinterest is a great place to find out what’s
currently trending in your niche, because you can
take a look at the popular section as well as seeing
which articles have been re-pinned the most.
Looking at other sites in your niche will also
help you with the next topic we will discuss,
which is creating content without having to write
something unique every single time.

Each piece of content you create should also
somehow support that particular goal. For
example, if your main goal is to promote your
knitting patterns membership website, you
probably wouldn’t want to create content on
jewelry making. (Unless you have a secondary
jewelry-making product you can promote.)
Don’t create content simply because you think it
will bring traffic to your website unless traffic is
your ultimate goal. (And it may be if your goal is to
get the highest possible traffic to meet a specific
goal, such as bragging rights or because you
intend to sell the site later.)
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E A S I E R C O N T E N T C R E AT I O N
Content creation can be incredibly expensive and/or time consuming if you create 100% unique
content all the time. The trouble is, you really need unique content if you hope to rank well in the
search engines.
But there’s good news. You can actually turn other people’s content into unique content without
plagiarism, without spinning, without theft, and without a lot of time involved.
The answer is curating content, and there are a number of ways to do this. Let’s take a look at a few
ways you can benefit from other people’s content.
1. Roundups – Create lists of related posts from other websites. For example, you could make a post
called “The Top 10 Ways to Save Money on Plane Tickets”. Then you’d link to ten different articles on
the topic on different websites.
2. Lists – This type of post is easy, because all you have to do is think of several similar things on a
particular topic and list them. For example, “10 Essential Lures for Bass Fishing.”
3. Videos – You can embed a YouTube video into a page on your website and give a short description
of the video. Your description is unique content, but you don’t have to create any actual content
yourself other than the description or summary of the video.
4. Single Article Curation – Link to a single post on another website with a short description.
5. FAQ Posts – Create a list of frequently asked questions on a specific topic and link to articles that
answer each one.
6. People to Follow – Create a list of blogs, websites, YouTube channels, social media profiles, etc.
in your niche.
7. Comparisons – Create lists of multiple similar items and compare and contrast the items. For
example, “Which Brand of Painter’s Tape Works Best?”
8. Profile Posts – Write a quick profile about someone who is important in your niche and then link
to a more in-depth article about the person.
These are a few ideas of the types of posts you can make without creating a ton of original content
yourself.
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USING PLR

OT H E R M E D I A
TYPES

Don’t forget about PLR content. Private label
rights content is written by someone else and
the rights are sold to individuals for use on
their websites or other projects.

Don’t forget that articles are not the only type
of content you can create. There are other
media types that will help attract traffic to your
site, too.

PLR content should NOT be used as-is. This
may have worked at one point, but Google
and other search engines are much wiser now.
There simply is no room for untouched PLR.

Remember that images and video are much
easier and more popular to share than written
content, so it’s a great idea to include those
media types on your site. It’s much easier
for visual content like pictures and videos to
go viral, and ultimately viral content is key,
because it draws more traffic in than content
that is not so shareable.

The same holds true for “spun” content, where
the same content is spun into multiple versions
using software that substitutes words and
phrases in the article for similar ones. Google
can spot spun content easily, and there’s a
good chance your site will get penalized if you
use it.
Instead, you can use PLR content as a basis for
your articles, combining multiple PLR articles
into a single article, or perhaps splitting a
single PLR article into multiple articles by
expanding on several topics within the article,
each in its own new article.
You shouldn’t use PLR content as it is, but
that doesn’t mean you can’t use it to generate
ideas. Just turn your PLR into something totally
new by putting your unique spin on it.

If you don’t know how to create your own
quality images and videos, you can easily use
OPC (other people’s content) to draw this type
of traffic. As we looked at earlier, you can use
OPC in your own posts by simply embedding
their content or linking to it. This will increase
the sharability of your own content.
Here are some different ideas for other
media types you might want to use:
• Infographics (stats, charts, etc.)
• Picture collages
• Memes (pictures with funny sayings)
• Inspirational images (pictures with
inspirational quotes)
• Videos
• Audio
• PDFs
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CONCLUSION
Content is undoubtedly critical for any website. Without content, you’re just not going to get the
kind of traffic you’re hoping for. Content is the backbone, the very foundation, of the internet.
As you’ve seen, you don’t have to spend a lot of time or money creating content. Having a solid
editorial plan, combined with content curation, makes creating great content a breeze.
Remember:
• Always remember your primary goal when creating content
• Always create content people will want to share
• Combine other forms of media with written content
By keeping these things in mind, you will start getting more traffic, because you’ll be creating
content people will want to share.
Plus, by using OPC (other people’s content), you will be able to focus on content that’s already
gone viral, making it more likely that your own content will be shared wide.
Best of luck with your content creation efforts!

RESOURCES
If you need more help with content curation, here are some resources:
>> http://blog.hubspot.com/marketing/best-practices-effective-content-curation
>> http://www.contentcurationmarketing.com/category/tips-best-practices/
>> http://blog.hootsuite.com/beginners-guide-to-content-curation/
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A P P LY I T !
go ahead an apply what you have
learned throughout this e-book
in your own business!

I’d love to have you join my facebook group where
I share lots of tips & tricks about design, branding &
navigating the world of small business.
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